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THE AGE OF DIGITAL L? M‘Alnh Thong ‘ Quim tr% 31201022345
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EXPERIENCE AND HOUSING Nguyén Duong Kinh doanh quéc té - Marketing 31201023714
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SUSTAINABLE BUSINESS Vii Thiing Thinh Tai chinh 31211022637
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DOAN DAI DICH COVID-19
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COMMERCIAL BANKS LISTED ON Hoang Thi Thuy Nga Ké toan 31201022834
VIETNAM STOCK MARKET Lé Quy Tai K& todn 31201026584
Nguyén Thi Thu Ha Ké toan 31201023186
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VIETNAMESE ENTERPRISES
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UNG DUNG VAT LIEU (KIEN TRUC) Lwong Nggc Khanh Linh V%en bo th% thong m%nh vaquanly | 31211020955
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282 SINH VIEN VIET NAM Tran Ha Quyén Huynh Man Nhi Ke, toan 31211021910
Ha Tuyét Nhu K¢é toan 31211020261
Tran Ngoc Minh Ké toan 31211023180




PHAN TiCH NHAN THUC VE ANH
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Tran Nguyén Thuy Dung Tai chinh 31211025624
EFFECTS OF ELECTRONIC WORD . L
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EMPIRICAL STUDY IN VIETNAM’S Lé Ngoc Ngan Quén trj 31201021195
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NGUOI TIEU DUNG E - LOGISTIC Nguyén Thi Ngoc Thu Kinh doanh quéc té - Marketing 31201021958
TAITHANH PHO HO CHI MINH Lé Kha Doanh Kinh doanh quéc té - Marketing 31201020173
Phan Ngoc Vy Ngoai ngit 31201020147
IMPACT OF AUGMENTED REALITY Lam Quang Tung Kinh doanh quéc té - Marketing 31211026843
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291 TAC BONG BEN THU HUT VON Lam Manh Ha Nguyén Chi Phong Kinh t& 31191026333
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FACTORS TO ENHANCE Vo6 Huynh Bao Nguyén Kmh te’ 31211027123
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PRODUCTS IN VIETNAM Nguyen Ngoc Trung Kinh doanh quoc té - Marketing 31211021878
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STUDENTS IN HO CHI MINH CITY Tran Thi Nhu Y Ké toan 31221024142
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TP.HCM. Pham Nguyén Lam Kinh doanh quéc té - Marketing 31211023890
NGHIEN CUU CAC YEU TO ANH V5 Nggc Tudng Doan Kinh doanh qu(”:)c te - Marketing 31201022633
HUONG PEN Y PINH MUA XE MAY 5 . Tran Thanh Huyén Kinh doanh quoc té - Marketing 31201025122
381 - , D \ Nguyén Thanh Minh 3 — ; % 5
BIEN CUA SINH VIEN DIA BAN Tran Thi Mai Thi Kinh doanh quoc té - Marketing 31201027049
TP.HCM Pham Khiém Nhu Quan Iy nha nude 31191027389




Tran Thi Hong Gdm Kinh doanh qudc té - Marketing 31201023970
NU GIOI TRONG HOI PONG QUAN
TRI ANH HUONG DEN CAU TRUC Tréan Thi Phi Nhung Tai chinh 31191025436
382 VON VAKHANANG KIET QUETAL |\ x mos o
CHINH CUA CAC CONG TY BUGC gHyen Hrien Fons
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QUYET BINH BAU TU bOI VOI CAC h C A R PR A
422 DOANH NGHIEP NIEM YET TREN Tran Thi Tuan Anh | Duong Thi Tudong Vy To(’fln Th(,)ng ké 31201021321
THI TRUONG CHUNG KHOAN CUA Lé Thi Nhu Quynh Toan - Thong ké 31201020863
VIET NAM DPd Ngoc Minh Tuyén Toan - Thong ké 31201020873




NGHIEN CUU VE CAC YEU TO TAC Nguyén Minh Thw Kinh té 31201020981
423 DONG DEN HANH VI TRANH NE Nguyén Ngoc Danh | Nguyén Thi Xuan Huong Kinh té 31201023982
QUANG CAO TREN FACEBOOK Ngo6 Hoang Anh Ngoc Kinh té 31201020406
FACTORS AFFECTING THE Vo6 Hoang Phwong Kinh doanh quéc té - Marketing 31201021935
giﬁ E:ﬁg ggRl\J/SIEE”\_IrTOEEANET V3 Ngoc Quynh Anh Kinh doanh quéc té - Marketing 31201021619
424 PERIODIC BILLS (ELECTRICITY, Nguyén Thi Tam Hién | Nguyén Ngoc Khanh Kinh doanh qu(?c tc? - Market!ng 31201026477
WATER, NETWORK,...) OF PEOPLE Pham Chi Nghi Kinh doanh quoc té - Marketing 31201020629
IN HO CHI MINH CITY Phan Thanh Vinh Kinh doanh quéc té - Marketing 31201021913
RESEARCHING THE IMPACT OF Quach Thuy Kim Ngén Kinh doanh qudc té - Marketing 31201023752
ONLINE REVIEWS ON SHOPEE E- . | Hoang Mai Anh Kinh doanh qudc té - Marketing 31201026214
425 COMMERCE PLATFORM ON Nguyén Thanh Minh ~ - - . % -
DECISIONS IN HO CHI MINH CITY Lé Diém Quynh Kinh doanh quoc té - Marketing 31201027234
PHAN TICH CAC YEU TO ANH
HUONG DEI\AI DO TRE KAIEM TOAN
426 CUA CAC CONG TY NIEM YET TAI binh Ngoc Tu Nguyén Thi Thanh Thio Tai chinh 31201020938
VIET NAM TRONG GIAI DOAN DAI
DICH COVID-19
NGHIEN CUU ANH HUONG CUA Phan Thanh Lei Kinh doanh quéc t¢ - Marketing 31201025995
CONG NGHE THUC TE AO (VR) o Lé Khanh Han Kinh doanh qudc é - Marketing 31201022493
427 DEN QUYET DINH LUA CHON Lé Thi Hong Minh — : SR -
PIEM PEN DU LICH CUA GEN Z TAI Lé Thi Thém Binh Kinh doanh qu(?c te’: - Marketing 31201021343
TPHCM Quach Thuy Kim Ngan Kinh doanh quoc té - Marketing 31201023752
IMPACT OF ELECTRONIC WORD OF Trén Lé Thiy Vy Kinh té 31201026071
MOUTH (EWOM) ON THE x . . 3 : -z
428 PURCHASE INTENTION OF GEN Z Nguyén Thio Nguyén | Tran I:Igoc Minh Thu Kinh te’ 31201024097
ON TIKTOK Nguyen Kim Ngoc Kinh té 31201024025
CAC YEU TO ANH HUONG PEN TY
SUAT LOI NHUAN CUA CAC NGAN N o A T \ .
429 HANG THUONG MAI CO PHAN Tram Thi Xuan Huong | Nguyén Thi Thanh Thao Tai chinh 31201020938
VIET NAM
430 Nguyén Vin Hung Kinh té 31201020310




TAC DONG CUA TRUYEN THONG Nguyén Thanh Binh K%nh te 31201026227
DAI CHUNG DEN, HANH VI SU 7 Ngb Hoang Thao Poan Huong Duyén Kinh té 31201024253
DUNG THUOC LA CUA GIOI TRE Trang Trén Thi Minh Trang Kinh té 31201025835
TAITHANH PHO HO CHI MINH Nguyén Gia Bich Tran Kinh & 31201023686
RESEARCH IN FACTORS Nguyén Xuin Lip Kinh doanh quéc té - Marketing 31211020935
ﬁEﬁng&gﬁig%ﬁgY OF Mai Hoang Trdc Linh Kinh doanh quéc t& - Marketing 31211026661
431 ECONOMIC STUDENTS IN THE L& Hitu Nghia Pham~Th1 Thu Hoai Kinh doanh qu(?c tc? - Market!ng 31211025582
CURRENT CONTEXT, A CASE Nguyen Hanh Duyén Kinh doanh quoc t€ - Marketing 31211022465
STUDY AT UEH UNIVERSITY Huél Gia Khiém Kinh doanh quéc té - Marketing 31211023736
THE IMPACT OF CAPITAL . . . L
STRUCTURE, INTELLECTUAL Hoang Thi Phwong Linh Tai chinh 31201020461
CAPITAL AND COVID-19 Hoang Tién Dat Tai chinh 31201022148
PANDEMIC ON FIRM o
432 PERFORMANCE - EMPIRICAL Tu Thi Kim Thoa
EVIDENCE FROM LOGISTICS Lé Thanh Dat Tai chinh 31201022152
ENTERPRISES IN ASEAN
COUNTRIES
CAC NHAN TO TAC DONG DEN SU Cao Thi Anh Tuyét K¢ todn 31201029715
CANG THANG TRONG CONG VIEC e ‘ . - T
433 CUA NHAN VIEN KE TOAN T Al Lam Thi Trac Linh Huynl~1 Ngoc Bich Chau K? toan 31201029742
TINH VINH LONG Nguyeén Ngoc Han Ké toan 31201029838
ANH HUONG CUA HINH THUC A CUa : Lz :
THUONG MAI HOA LIVESTREAM ) ‘ Pbong Thi Van Anh Kinh doanh quoc té - Marketing 31201021801
434 PEN HANH VI MUA HANG CUA Nguyén Thi Tam Hién
NGUOI TIEU DUNG TU' 18-30 TUOI Phan Vii Bao Ngoc Kinh doanh quéc té - Marketing 31201021214
CU TRU TAI TPHCM
LOOKING BACK ON 10 YEARS OF Tran Do Ngoc Phwong Tai chinh 31201023266
435 VIETNAMESE AGRICULTURAL Huvnh Van Thinh Luu Gia Bao Tai chinh céng 31201022071
n an m 3 3
EXPORTS TO CHINA: STATUS AND W - Trdn Lé Dong Pién Ngan hang 31201021641
CHALLENGES Bai Quynh Mai Tai chinh 31201022418
436 Ho6 Xuan Hudng Nguyén Thi Minh TAm Quan tri 31211025174




NGHIEN CUU ANH HUGNG CUA Luu Thi Hong Van Kinh t& 31211026293
DICH VU TiCH HOP KENH LEN Nguyén Thi Tuyét Mai Quan tri 31211026307
HANH VI MUA HANG DA KENH Nguyén Viét Hai Kinh té 31211026090
CUA SINH VIEN TAI TPHCM L& Thoi Chién Thing Tai chinh 31211021467
NGHIEN CUU NHUNG YEU TO ANH
HUONG PEN QUYET DPINH CHON U o . . IS
437 DU LICH TREKKING CUA SINH Tran Pinh Uyén Chau Toan - Thong ké 31201025455
VIEN TP.HCM
HUGNG PEN QUYET DINH MUA Nguyén V6 Phuong Nguyén | Quan tri 31201029764
438 SAM TRUC TUYEN CUA SINH VIEN | Nguyén Trung Tién | Pham Hitu Trung Kién Quan tri 31201029618
Sfﬁ;ﬁé{\(g(} DATHOC TAITINH Lac Thién Trong Quan tri 31201029421
Manh Béng Bang Quan tri 31201029455
NHUNG YEU TO TAC PONG DEN x A . £ .
u ANH VI;TI]::U DUNG MAT HANG Do Trung Nhan Kinh doanh quoc té - Marketing 31201026368
439 THIET YEU TRONG PAI DICH Neuvén Thi Didm Em | Ho&ng Thi Phuong Linh Tai chinh 31201020461
COVID-19 TAIKHU VUC THANH stven T
PHO HO CHI MINH VA CAC TINH Hoang Tién Dat Tai chinh 31201022148
MIEN NAM )
TAC DONG CUA TRACH NHIEM XA Tréin Phan Thity Tién Toén - Thong ké 31201022683
HOIDOANH NGHIEP TOI HANH VI Duong Trong Anh Tai chinh 31201022014
440 TIEU DUNG - NGHIEN CUU Newvn Thio Newvén > ——
-RUQU - NUGC GIAI KHAT SAI A s L
T Lé Hoang V Tai chinh 31201022912
GON (SABECO) gVvy
TIEP CAN VA KET NOI KH(A)NG, ‘ Trén Hoang Ai Nhat Vién Do thi thong minh va quan 1y 31211027860
441 GIAN DI Bp XUNG QUANH PHO b1 Tran Thi Quynh Mai | Lé Uyén Phuong Vién D6 thi thong minh va quan ly | 31211027869
BO NGUYEN HUE Nguyén Huy Cét Phuong Vién D6 thi thong minh va quanly | 31211027870
ANH HUONG CUA KHUYEN MAI Nguyén Dwong Québc Anh Quan tri 31211023844
442 POI VOI TRUYEN MIENG PIEN TU Pham T6 Thuc Han | Nguyén Ngoc Han Quan tri 31211024434
VA QUYET PINH MUA HANG TRUC Tran Thi Kim My Quan tri 31211022766




TUYEN TREN TIKTOK SHOP CUA L& Gia Ph Quan trj 31211020022
SINH VIEN PIA BAN TP. HO CHI . - —
MINH Vii Thi Kim Ngan Quan tri 31211024783
N GHIEN CUU CAC ’YEU T I:XNH Trz’l.n Llf’()’ng' AChuc Nhi Queﬂm tr% 31201029868
HUGNG DEN QUYET DINH UNG ., ~ ’ Thai Thay Tién Quan tri 31201029659
443 DUNG THUQNG MAI PIEN TU CUA Nguyén Trung Tién | Pham Thi Mai Anh Quan tri 31201029735
%% IS{%\IO)IEI%ATTHIEBNG NGHIEP G Nguyén Nha Yén Céng nghé thong tin Kinh doanh 31201029728
Triéu Trong Nguyén Quan tri 31201029526
P6 Thi Minh Thu Kinh té 31201022694
CAC }'EU TO ANH HUONG PEN Pham Nhut Hao Kinh té: 31201020258
444 QUYET DINH CHON TRUONG DAI Nguyén Khanh Duy | Lé Ngoc Toan Kinh té 31201020516
HOC UEH CUA SINH VIEN Tran Nguyén Nhat Tién Kinh té 31201020511
Nguyén Thanh Quang Kinh té 31201024059
Hoang Thi Thuy An Tai chinh 31211023092
AP LU‘C cUA HOC SINH THPT Nguyén Thi Minh Anh Tai chinh 31211023368
445 TRU@C DAIDICH COVID -19 TAI Nguyén Thao Nguyén | Thai Bich Chau Tai chinh 31211025621
THANH PHO HO CHI MINH Lé Phuong Duyén Tai chinh 31211024772
Lé Gia Qudc Hung Tai chinh 31211026822
PHAN TICH CAC YEU TO TAC Trin Thanh Hoa Kinh doanh quéc t€ - Marketing 31211023104
DPONG DEN XUAT KHAU NONG U ) . X A -
; . . Th h Nh Kinh h - Marketin 121102684
SAN VIET NAM SANG THI TR UGNG ) ‘ N%o i Ql:yn 7N u Tn doan qu(:c ti: ar et! g 3 026846
446 CHAU PHI TRONG BOI CANH Ngllyél’l Tridu Dﬁl’lg Tran I:Iguyen Bao Vy Kinh doanh qU(?C tf,: - Marketlng 31211022814
KHUNG HOANG AN NINH LUONG Nguyen Thi Huong Kinh doanh quoc t€ - Marketing 31211022640
Eggc - TIEP CAN MO HINH TRONG Trinh Thi Thuy Hang Kinh doanh quéc té - Marketing 31211023498
Lé Nhat Tan Tai chinh 31201022672
DIGITAL FINANCIAL LITERACY . Nguyén Phan Bao Ngoc Tai chinh 31201022522
447 AFFECTS MOBILE BANKING Phan Chung Thuy - - —
Phan Thanh Tién Tai chinh 31201022690




V6 Minh Thai Tai chinh 31201022720
QUAN TRI CONG TY VA CHAT Mai Anh Thuw szl! Chl’ nh 31211023937
448 TRONG GIAI POAN DAI DICH Ho Thu Hoai Lé Thao Lam Tai chinh 31201022342
gg\é}%\/l[ 9{?{*\1;11% TCEEEG THUC Nguyén Pham Ngoc Linh Tai chinh 31211026533
i : i Nguyén Phan Hué Anh Tai chinh 31211024693
Nguyén Thi Hoai My Ngoai ngir 31201020054
LEARNING ANOTHER FOREIGN Pham Quynh Huong Ngoai ngi 31201020040
449 LANGUAGE AT UEH - Ha Tén Hun Ngo Gia Han Ngoai ngit 31201026362
INVESTMENT, CONSUMPTION OR : g g goaing
IDENTITY? Leé Thi Hoai My Ngoai ngir 31201020053
Nguyén Pham Nhu Kha Ngoai ngir 31201020045
DU BAO TY GIA HOI BPOAI EURUSD
BANG PHUONG PHAP PHAN TACH A X on < . I
450 EEMD KET HOP VOI THUAT TOAN Tran Thi Tuan Anh | Nguyén Cong Quoc Toan - Thong ké 31201020862
HOQC SAU LSTM
THE IMPACT OF CELEBRITIES ON Trwong Nguyén Khoi Kinh doanh qudc té - Marketing 31201025742
(TF%EMFCI)E)ATRH(EEE/IBI \S(SX\FICF?E%% e Nguyén Thi Huyén Kinh doanh quéc té - Marketing 31201021851
451 UNCONTROLLED SHOPPING Nguyén Thé Hung Pinh Nguyén Minh Hiéu Kinh doanh qu(?c te’: - Market!ng 31211021063
BEHAVIOR OF STUDENTS IN HO Truong Thi Huong Tra Kinh doanh quoc té - Marketing 31211027790
CHI MINH CITY Nguyén Ngoc Thién Long Kinh doanh quéc té - Marketing 31211026541
ASSESSMENT OF GREEN Luru Trin Nguyén Ngoc Quan tri 31201024022
452 CONSUMER BEHAVIOR IN DONG Tran Ha Quyén Tran Nguyén Thanh Cong Quan tri 31201020951
NAI PROVINCE Trin Thi Nhu Y K& toan 31221024142
TRAINGHIEM SAU SAC DEN SU
HAI LONG CUA KHACH HANG VA ‘ o
453 THAI DO CUA KHACH HANG POI Tran Mai Dong Pham Hong An Kinh doanh quéc té - Marketing 31201026656
VOI METAVERSE TRONG NGANH
BAN LE: CUA HANG BACH HOA
454 Tt Thi Kim Thoa | Nguyén Thi Ngoc Tran Tai chinh 31191024120




DEBT MATURITY STRUCTURE Nguyén Hoang Yén Tai chinh 31191026569
AND STOCK PRICE CRASH RISK: S —
Tran Pinh Hoang Tai chinh 31211024528
ESG AND DIVIDENDS: THE Nguyén Lé Thu Tra Tai chinh 31211023135
455 WINNING COMBINATION FOR T6 Cong Nguyén Bao | Nguyén Hong Hanh Tai chinh 31211026753
SAVVY STOCK INVESTORS Dinh Thi Lan Huong Tai chinh 31211025490
Truong Hoang Bao Tran Tai chinh 31211021506
Tran Ngoc Lan Anh Tai chinh 31201022051
CARBON TAXES AND OIL PRICES: Nguyén Phuong Thuy An | Tai chinh 31201020006
456 DRIVING INFLATION UP OR T6 Cong Nguyén Bio ———— , —
DOWN? Tran Pinh Hanh Giang Tai chinh 31201022177
Cao Kim Cuwong Tai chinh 31201021633
TAC DONG CUA ESG DEN HIEU Pham Hoang Thuc Poan Tai chinh 31211023527
457 QUA HOAT PONG CUA DOANH T6 Cone Nowvén Bio Htra Thi Thu Thao Tai chinh 31211021665
NGHIEP: MOT BANG CHUNG QUOC & ey Nguyan Thi Tuyét Anh Tai chinh 31211021195
TE Pao Ngoc Gia Thoai Tai chinh 31211021473




